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DMCI Homes @
Sponsored * Paid for byDMCI Homes + @

Live in Bangkok's trendiest neighborhood. Now
leasing remodeled 2, 3, & 4 bedroom homes.

OPENS IN MESSENGER

Tour new homes today!
Check out our lastest listings
©F 0 Ashok Kumar and 1,012 others

oY Like
ft O

Q Comment

54

© Message us

24 Comments

d} Share
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2

Be the first to know about new
listings in your city.

This info will be used to contact you.
Il Nar

Darha Hoorne

TH  +02 2134567

itsdarhahoorne@email.com

10110

DMCI Homes
Find you new home today
>
Learn more about our newest listings
across a variety of neighborhoods,
" sizes and architectural styles.

How many bedrooms are you
interested in?
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< @ DMCI Homes a

Hi Darha, Thank you
for providing your
housing preferences.

Let’s find a home!

Sign up for personalized
weekly listings in Bangkok,
Thailand.

Sign Up

Get Info
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< @ DMCI Homes

2 bed in heart of Banglamphu
You may receive additional messages
on this topic over the next 9 months.

View this listing

Wow, | love this.

It's exactly what I've
been looking for! ®

Schedule a home tour
Pick a date and time that
works for you

Schedule a tour
No thanks
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Taiwan t:u%%g

40%

lower cost per impression
(CPM) for cell.
[RIRET ARBEICAAR

17%

lower cost per search for cell.

PFRIEEXRE SRR

OSK
PROPERTY
3X

more leads generated.

BB EHE

Malaysia ECOWON_.D

6.5X

return on ad spend.

RIBESREMLE

21%

leads qualified as high-quality
for follow-up.

IBINBEBUM

Philippines @ DMCI HOMES

25%

more qualified leads.
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